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I'm not a terribly social person. Generally, my 
weekends are spent in the dorm, surfing the 
internet, venturing outside only when necessary. 
However, I am still unable to escape the presence 
of media. If anything, this actually exposes me 
more to media of all sorts, through the medium 
that is the internet.



  



  

When playing video games using Steam, the 
application uses my previous purchases and 
those of my friends to recommend games that that 
I'd theoretically like.



  



  

Similarly, when I bought a water bottle off of 
Amazon, just under the description of the bottle, 
there were recommendations of other products, 
made based on what others had bought.



  



  

Even when using Spotify to listen to music, the 
application is using the songs I've previously 
played to construct a list of songs and artists 
based on genre that would supposedly cater to 
my tastes.



  



  

 Outside the internet, media is still everywhere. 
Here, Captain Crunch is attempting to have me 
“Collect Them All!” I'm not buying. 



  



  

 Even when doing my school work, I'm still being 
assaulted by all sorts of media, here in the form 
of advertising and branding.



  

No matter where one looks in today's American 
society, there will never be a shortage of media. 
This can actually be seen in my picture of the 
cereal, which actually has branding for 3 other 
companies on other items found on my desk.



  

Much of today's media is created and 
disseminated with the intention of convincing 
potential consumers to buy some product or 
service, sometimes without the person even 
realizing it. In particular, I've realized that in 
today's technology oriented society, methods of 
media and advertisement delivery have evolved 
from simple static ads to intelligent machine 
learning powered instruments of capitalism.



  

That is to say, rather than having billboards or TV 
commercials(which don't change based on the 
customer) sell things to people, some of the 
advertising done by companies today is more akin 
to a friend giving recommendations: relevant and 
targeted. That isn't to say that traditional avenues 
of advertisement have disappeared, probably the 
opposite. These too have evolved.



  

The side of the box of Captain Crunch urges the 
buyer to “Collect Them All!”, in order to earn the 
(very unlikely) chance to win a cash prize. The 
branding on my CMU notebooks and binders on 
the other hand is likely targeted at highschool 
students and their parents, in order to spread 
CMU's name.



  

In any case, I think that I prefer the traditional 
methods of advertising, despite the conveniences 
of modern intelligent advertising, due to the 
information that is required to be collected and 
stored about me. Personally, I'd like to minimize 
such information, though I realize that in today's 
America, this might be quite tough.
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